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Reporting Lines 2005 
[Q#11]
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Budget Change 2005 
[Q#15]
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• 14.6%    12.0%   [  5% incr]
• 5.8%    12.0%   [10% incr]
• 0         6.5%   [15% incr]
• 3.9%     3.3%   [15% + incr]
DECREASED Budget

2003        2005
• 11.7%    13.0%   [5% decr]
• 10.7%      8.7%   [10% decr]
• 6.8%      1.1%   [15% decr]
• 8.7%      6.5%   [15% +]
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Budget Cuts to Reduce 
Cost 2005 [Q#18]

0
10
20
30
40
50
60
70
80
90

First Cut No Change Last Cut

%

2001
2002
2003
2005



http://www.corporatecomm.org 6

Staff Changes 2005 [Q#14]
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INCREASED Staff
2003 2005

• 16.3%      12.1%    [ 5% incr]
• 4.7%        7.7%    [10% incr]
• 0            1.1%    [15% incr]
• 3.5%        8.8%    [15% +]
DECREASED Staff

2003 2005
• 10.5%        3.3%    [5% decr]
• 11.6%        4.4%    [10% dec]
• 7.0%                    [15% dec]
• 9.3%        7.7%    [15% +]
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Number of Employees 2005 
[Q#3]
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Gender -- Communication 
Executives 2005 [Q# 6]
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Education -
Communication Executives 
2005 [Q#8]
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Salary 2005 [Q#10]
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Corporate Communication 
Dollar Value 2005 [Q#17]
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Corporate Communication 
Function & Budget (1) [Q13,16]
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Corporate Communication 
Function & Budget (2)[Q13,16]

Annual Report
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Corporate Communication 
Functions & Budget (3) [Q13,16]
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Corporate Communication 
Functions (4) [Q13]

Communication Policy & Strategy
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Corporate Communication 
Functions & Budget (5) [Q13,16]

Community Relations
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Corporate Communication 
Functions & Budget (6) [Q13,16]
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Corporate Communication 
Functions & Budget (7) [Q13,16]
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Corporate Communication 
Functions & Budget (8) [Q13,16]
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Corporate Communication 
Functions & Budget (9) [Q13,16]

Philanthropy (Citizenship)

0
10
20
30
40
50
60
70
80
90

100

Yes - Function No - Function Yes - Budget No - Budget

%

2000
2001
2002
2003
2005

* Statistics Show If Respondents Own The Function and Its Related Budget



http://www.corporatecomm.org 21

Corporate Communication 
Functions & Budget(10)[Q13,16]
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Corporate Communication 
Functions & Budget(11)[Q13,16]
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Corporate Communication 
Functions & Budget(12)[Q13,16]

Ethics Code
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Corporate Communications 
Functions & Budget(13)[Q13,16]
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Corporate Communication 
Functions & Budget(14)[Q13,16]
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Corporate Communication 
Functions & Budget(15)[Q13,16]
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Corporate Communication 
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Corporate Communication 
Functions & Budget(17)[Q13,16]
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Corporate Communication 
Functions & Budget(18)[Q13,16]
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Corporate Communication 
Functions & Budget(19)[Q13,16]
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Corporate Communication 
Functions & Budget(20)[Q13,16]
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Corporate Communication 
Functions & Budget(21)[Q13,16]
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Corporate Communication 
Functions & Budget(22)[Q13,16]
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Agency & Vendor Use (1)[Q22]
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Agency & Vendor Use (2) [Q22]

Annual Report
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Agency & Vendor Use (3)[Q22]
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Agency & Vendor Use (4) [Q22]
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Agency & Vendor Use (5) [Q22]

Community Relations

0

20

40

60

80

100

Yes No

%

2000
2001
2002
2003
2005



http://www.corporatecomm.org 39

Agency & Vendor Use (6) [Q22]

Corporate Culture
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Agency & Vendor Use (7) [Q22]

Corporate Identity
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Agency & Vendor Use (8) [Q22]

Mission Statement
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Agency & Vendor Use (9) [Q22]
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Agency & Vendor Use(10)[Q22]

Crisis & Emergency
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Agency & Vendor Use(11)[Q22]
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Agency & Vendor Use(12)[Q22]
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Agency & Vendor Use (13)[Q22]
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Agency & Vendor Use (14)[Q22]
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Agency & Vendor Use(22)[Q22]
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Agency & Vendor Use (23)[Q22]
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Agency & Vendor Use (24)[Q22]
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